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Alexandria Consumption Tax Receipts ($ millions)
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1.VISIT

If you built a place where people
want to visit, then you have built a
place where people want to live.

2.LIVE

And if you built a place where people
want to live, then you have built a
place where people want to work.
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4.INVEST

And if you built a place where business
and residents will invest, then you
have built a place where people will
want to visit.

3. WORK

And if you built a place where people
want to work, then you have built a place
where business and residents will invest.
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B Satisfied

Overall Ratings of Alexandria Neutral

I Dissatisfied

Alexandria as a place to visit | 7 S s |
1%
Alexandria as a place to live 8%
Yo ighborhood 2%
our neighborhood as a o
place to live 9% 4%
Alexandria as a place to work 21% 5%
Overall quality of City services 0% 8%
Alexandria as a place to
raise children 22% 1%

Alexandria as a place to retire 2% L %

(o | Source: City of Alexandria Office of Performance Analytics
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Do To o Do I»

Today’s Agenda

National Outlook and Travel Trends
New Alexandpria Visitor Profile Research
Major Openings and New Experiences
Member Opportunities

Development Outlook
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National Economic Trends




Inflation Remains Low

U.S. consumer price index
Year-over-year percent change | Jan. 2021-Jan. 2025
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Source: U.S. Bureau of Labor Statistics CNBC
Data as of Feb. 12, 2025




...And So Does Unemployment

U.S. unemployment rate
January 2021-January 2025
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US employers add a solid 151,000 jobs
> last month though unemployment up
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Consumer Confidence Falls Amid
Uncertainty
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GDP Forecast Declines in Recent Weeks

Evolution of Atlanta Fed GDPNow real GDP estimate for 2025: Q1
Quarterly percent change (SAAR)

B Range of top 10
and bottom 10
average forecasts
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Sources: Blue Chip Economic Indicators and Blue Chip Financial Forecasts
Note: The top (bottom) 10 average forecast is an average of the highest (lowest) 10 forecasts in the Blue Chip
survey.




New Administration: Economic Impacts?

Sources: Washington Business Journal, Forbes, Federal News Network,
NBC News, Washington Examiner, Yahoo Finance, Reuters, ABC News




